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Regaining mkt share key 
to Hero MotoCorp upside 
Multiple tailwinds on rural front may boost firm’s volumes  
ram prasad sahu 

Mumbai, 24 June 

Hero MotoCorp Ltd (HMCL) has 
been the best-performing auto 
stock over the last three months, 
gaining over 17 per cent during this 
period. Multiple tailwinds, espe ci -
ally on the rural front, are expected 
to boost its volumes. In addition to 
the demand drivers, new launches 
too should help drive growth both 
in the commuter and premium 
motorcycle categories. 

However, given competitive 
pressures, the company has been 
losing share to competitors in the 
mid to premium segments. In addi-
tion to this, what could put near-
term pressure on HMCL’s sales are 
the new norms related to anti-lock 
braking system (ABS) to be imple-
mented for motorcycles with a 
capacity under 125 CC. Given the 
positive and negative triggers, ana-
lysts have mixed views on the out-
look of the company. 

For HMCL, and the two-wheeler 
sector, there are multiple triggers, 
which should help it  post a mid-to-
high single-digit growth for 2025-26 
(FY26). Geojit Securities believes 
that HMCL is poised for  
growth, fuelled by decreasing  
inflation, reduced interest rates and 
tax cuts, along with a promising 
monsoon season.  

The wedding season in May and 
June is expected to boost demand. 
To capitalise on this demand, the 
company plans to introduce 
market-specific products, overhaul 
its distribution network, and 
enhance its brand presence in key 
markets, says the brokerage. Geojit 
has a “buy” rating on the stock, with 
a target price of ~4,865. 

In the fourth quarter of FY25, the 
company launched multiple prod-
ucts across segments, reinforcing 
its focus on both commuter  
and premium motorcycles, says 
Axis Securities.  

The company launched Splen-
dor+ XTEC 2.0 and updated its 
commuter lineup with the 2024 

Hero Glamour. In the premium seg-
ment, it introduced the Xtreme 
250R and Xpulse 210 at Bharat 
Mobility 2025, along with the Mav-
rick 440 Thunderwheels and the 
Xpulse 200 4V Dakar Edition.  

The company also launched the 
new Destini 125 and Xoom 125, as 
well as 160 models. These launches 
highlight Hero’s ongoing efforts to 
strengthen its product portfolio 
and address a wider range of cus-
tomers, points out Shridhar Kallani 
of Axis Securities. 

The brokerage also expects 
overall profitability in electric 
vehicles (EVs) to improve with 
localisation, cost reductions, and 
production-linked incentives (PLI)-
related benefits.  

The management projects EV 
break-even at 25,000-30,000 units 
per month from the current 7,000-
8,000 units per month. The com-
pany, which ended the year with an 
EV market share of 7 per cent, has 
acquired a 34.1 per cent stake in 
Euler Motors for ~510 crore, mark-
ing its entry into the EV three-
wheeler (e3W) segment.  

The e3W market is valued at 
~17,000 crore, and is expected to 

grow to ~22,000 crore over the  
next five years, with operating 
profit margin potential of over  
20 per cent. 

The new ABS regulations are, 
however, a negative for HMCL. The 
company is likely to increase 
vehicle prices by ~3,000 and impact 
pricing by 3-5 per cent, says 
Nomura Research. The domestic 
two-wheeler industry volumes may 
be impacted by 4 per cent, say Kapil 
Singh and Siddhartha Bera of the 
brokerage. About 79 per cent of 
HMCL’s revenue is exposed to the 
move — the highest among the 
listed two-wheeler makers. 

The other worry is the decline in 
overall market share for HMCL. 
While the industry trend has been 
weak, with sector sales falling 10 per 
cent year-on-year (Y-o-Y) for the 
first two months of FY26, the 
decline in the case of HMCL has 
been sharp, with volumes falling by 
22.7 per cent.  

Kotak Securities points out that 
the company has a weaker pres-
ence in higher growth scooter seg-
ments and premium motorcycle 
segments, which remains a cause 
for concern. While the company 
has done well to manage its profit-
ability, its efforts to arrest the 
market share decline have been 
limited, says Rishi Vora of the 
brokerage. Kotak Securities has a 
“sell” rating on the stock, with a 
target price of ~3,500. 
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Customers who have not yet 
signed the revised locker  
agreement with their banks 
should do so promptly. They  
risk losing access to their lockers 
if they delay further. 

The Reserve Bank of India 
(RBI) had directed banks in Au -
gust 2021 to sign updated locker 
agreements with customers by 
January 1, 2023. The deadline 
was extended twice: first to 
December 31, 2023, and then to 
March 31, 2024. Some banks have 
now reportedly sought a further 
extension until December 2025. 

Risk of access suspension 
Customers may face service 
interruption. “The operation of 
the locker could be paused until 
the agreement is signed,” says 
Adhil Shetty, chief executive 

officer (CEO), Bankbazaar.com. 
Banks cannot unilaterally 

vacate lockers. “But they are now 
seeking regulatory approval to 
issue a final notice to the roughly 
20 per cent of customers who 
have not signed the new agree-
ment. If they still do not comply, 
banks are asking for authorisa-
tion to seal their lockers,” says 
Vishal Dhawan, chief financial 
planner, Plan Ahead Wealth 
Advisors. 

Customer-friendly 
provisions 
The updated locker agreement 
provided by banks has several 
customer-friendly clauses. “It 
aims to clarify the responsibilities 
of both banks and locker holders,” 
says Dhawan. Banks typically 
require customers to open a fixed 
deposit (FD) when availing of a 
locker. Previously, there was no 

limit on the FD amount banks 
could demand. “Under the new 
agreement, the bank may ask for 
an FD sufficient to cover three 
years’ rent and the charges for 
breaking open the locker, ensur-
ing it can cover dues in case of 
default,” says Shetty. 

Banks’ liability for loss of 
locker contents due to their neg-
ligence is now capped. “It is 
capped at 100 times the annual 
locker rent. So, if the rent of your 
locker is, say, ~5,000 per year, the 
bank’s liability is capped at ~5 
lakh,” says Shetty. 

Losses caused by natural dis-
asters (Acts of God) are not 
covered. Banks are expected to 
take necessary precautions, but 
are not liable for damage from 
events such as floods or earth-

quakes. “Banks are also not liable 
for losses due to customer negli-
gence, such as leaving the locker 
open and exiting the locker 
room,” says Dhawan. 

The agreement prohibits the 
storage of illegal or hazardous 
materials. “The agreement gives 
banks the authority to act if they 
suspect misuse of the locker,” 
says Abhishek Kumar, Securities 
and Exchange Board of India 
(Sebi) registered investment 
advisor and founder of Sahaj-
Money.com. Banks must main-
tain a transparent waiting list of 
customers who wish to access 
the locker facility. They must 
also alert customers whenever 
their locker is accessed. 

Sign promptly 
Customers must sign the agree-
ment promptly to avoid dis-
ruptions. They should read it 
thoroughly and understand their 
rights and obligations. “They 
should also update their KYC 
(know your customer) and nomi-
nee details,” says Kumar. 

The agreement must be 
executed on valid stamp paper, 
the cost of which should be 
borne by the bank. Customers 
should obtain a signed copy for 
their records.  

Purchase locker insurance 
Given banks’ limited liability, 
those storing high-value items 
like jewellery in lockers should 
purchase locker insurance. “Cho -
ose a sum insured that matches 
the value of your locker contents. 
Also, check if you need to provide 
valuation certificates for high-
value items,” says Kumar.

Why is registration not enough to prove you own a property?

Read full report here: mybs.in/2enq7xH compiled by amit kumar
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YOUR 

MONEY

The Supreme Court recently said 
that merely registering a property 
does not make you its legal 
owner. So if you have purchased a 
property based solely on a regis-
tered sale deed, you may want to 
read the fine print and go beyond. 
 
Difference between ownership 
and registration   
“Ownership of a property com-

prises several aspects, of which 
registration is only one,” says 
Harsh Parikh, partner at a law 
firm, Khaitan & Co. Under Indian 
law, properties above ~100 
require registration. But that’s 
not all. “A buyer must also prove 
full payment, possession, and 
custody of original title docu-
ments,” he explains.  

“Registration provides prima 

facie evidence of a transaction, 
but it doesn’t confer valid owner-
ship or legal right to transfer or  
sell,” said Rakesh Malhotra, 
chairman and director of Primes 
Developments. 

How to verify property title 
■ Examine the full chain of  
title for at least 30 years 
■ Check encumbrance and muta-

tion records 
■ Ensure there’s no pending  
litigation or tax dues 
■ Issue a public notice to  
invite claims 
■ Verify zoning permissions and 
consult a property lawyer 
“Simply holding a registered deed 
is not enough. You must confirm 
the seller actually owns what they 
are  selling,” cautions Malhotra. 

revised locker pact

Coverage and limits  

in locker insurance 

Locker insurance covers risks n
such as fire, theft, terrorism 

and natural disasters 

Insurers reimburse n
replacement costs up to the 

agreed coverage limit 

Some home insurance policies n
include locker protection, but 

typically with sub-limits 

Title deeds, manuscripts, n
property and investment 

documents, insurance policies 

and passports are usually 

covered through rider  

Have proper documentation, n
including FIR, receipts, and 

photographs, in place to ensure 

smooth claim processing

Sign agreement with 
your bank and buy 
cover for valuables

Racing ahead 

Sources: Bloomberg, Nifty
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— TENDER CARE —
— Advertorial

Bank of India Baripada Zone has organized and carried out a

customer outreach program for 18 Branches of Bhadrak &

Baleswar district. The Branches which participated in the event

are Akhuapada, Baisinga, Balasore, Baliapal, Basta,

Basudevpur, Bhadrak, Bhogarai, Chinchalgadia, Daulatpur,

Dhamara, Ganeswarpur, ITI Chowk, Jaleswar, Kadabaranga,

Kalama, Nilagiri,

Randia, Remuna, Soro

and Turigadia along

with hundreds of

prospective entrepre-

neurs. The meeting

was presided by,

General Manager, FGMO Odisha -Shri Vikash Krishna. Zonal

Manager- Shri KamleshRanjan, Dy. Zonal Manager Baripada

Zone Mr. Nischitand BalasoreSMEUC in charge Shri Rabi

Narayan Swain were also present in the meeting.

The outreach program was well received by all customers and

flagship products of Bank of India pertaining to CASA, Retail,

MSME, CASA Enablers, Wealth and Agriculture segments,

Insurance and Mutual Fund were showcased. The Customer

Outreach program aims at connecting with ETB (Existing to

Bank) & NTB (New to Bank customers) for the first time in a sin-

gle session. The program scheduled by Bank of India’s

Baripada Zone is planned to continue till end of the month cov-

ering all Branches.

Canara Bank Bhubaneswar Circle observed International Yoga

Day on 21.06.2025 at Indira Gandhi Park, Bhubaneswar.  The

event was inaugurated by

Jagdish Chander, Canara

Bank General Manager

(Odisha State Head) and it was

attended by Top Executive of

Canara Bank and other

employees and general public

in large numbers.  While

addressing the gathering, Jagdish Chander mentioned that

“Yoga for One Earth, One Health” is the theme for this year and

that the Yoga is an invaluable treasure of ancient Indian wis-

dom to entire World. 

In his address to the gathering, Jagdish Chander informed the

general public about the several initiatives and financial prod-

ucts that promote health and well-being. 

Gaurab Chatterjee has taken over as the new Zonal Head of

UCO Bank, Sambalpur Zone. He holds a

B.Tech in Agricultural Engineering and MBA

in Finance. Prior to this, he has worked in

diverse areas of banking, ranging from Branch

Head in rural areas to Treasury Operations in

Mumbai, Risk Management Department and

handling Overseas Operations.

Shri Chatterjee brings with him a rich experience of 20 years

in the banking sector. He will focus more on corporate lending

to agro-based industries and MSMES, CASA, digital banking

and improved customer service.

Hindustan Copper Ltd across all the Units and Offices includ-

ing Mr Sanjiv Kumar Singh, Chairman and Managing Director,

Hindustan Copper Limited (HCL),

Dr Sanjeev Kumar Sinha, Director

(Operations) & Director (Mining) -

Addl. Charge, HCL, and Mr

Harsimran Singh, Chief Vigilance

Officer, HCL along with family

members and other stakeholders

joined "Yoga Sangam" led by Hon'ble Prime Minister, 

Mr Narendra Modi from Vishakhapatnam in observance of

International Day of Yoga 2025. 

Approximately 7171 participants joined the mass yoga session.

Mr Sanjiv Kumar Singh, CMD, HCL, Dr Sanjeev Kumar Sinha,

D(Op) & D(M) - Addl. Charge, HCL, and Mr Harsimran Singh,

CVO, HCL, practised Yoga along with the differently abled chil-

dren of Alakendu Bodh Niketan Residential, Kolkata, with a mis-

sion to enhance their awareness about the healing power of

Yoga. 

CUSTOMER OUTREACH PROGRAM

ORGANIZED BY BANK OF INDIA,

BARIPADA ZONE AT NOCCI BUSINESS

PARK, BALASORE

HINDUSTAN COPPER LIMITED JOINS

“YOGA SANGAM” ON INTERNATIONAL

DAY OF YOGA 2025

Hindustan Copper Limited (HCL) welcomed a delegation from

CODELCO (Corporación Nacional del Cobre), the State-owned

Copper mining company of

Chile, in New Delhi.

In a mission first-of-its-kind in

India, experts from the Chilean

Copper major will be visiting all

HCL units and offices across the

country to assess various mining

and operational aspects. Their three-week-long visit aims to

explore opportunities for knowledge sharing and value addition. 

This initiative follows the historic Memorandum of Understanding

(MoU) exchanged between HCL and CODELCO in the presence

of the Hon’ble Prime Minister of India, Mr Narendra Modi, and the

President of Chile, Mr Gabriel Boric Font, on 01.04.2025. The

MoU focuses on sharing knowledge and best practices to facil-

itate exploration, mining, and mineral beneficiation, along with

employee training and capacity building.

HINDUSTAN COPPER WELCOMES 

CHILE’S CODELCO TEAM TO INDIA

CANARA BANK, BHUBANESWAR CIRCLE,

OBSERVES INTERNATIONAL YOGA DAY

Canara Bank, Regional Office, Ahmedabad has organised

Walkathon of 6 KM from Motera to New C G Road Ahmedabad

on Sunday i.e. 22nd

June , 2025 to bring

the awareness about

the Banks’ Products

and Services , as part

of its ‘Canara

Customer Connect Initiative’.

The event commenced with the flag-off by Circle Head and

Executives, followed by an inspiring address by General Manager

Sri Ranjeet Kumar Jha, who emphasized the Bank’s recent cus-

tomer-friendly initiatives, including waiver of minimum balance

charges on Savings Bank accounts. The address motivated the

staff to actively participate in customer engagement and strength-

en the relationships. All the Staffs were sensitised towards impor-

tance of Customer Relationship Management and Turn Around

Time to bring in new business for the Bank.

WALKATHON ORGANISED BY CANARA

BANK FOR CUSTOMER CONNECT

GAURAB CHATTERJEE TAKES OVER 

AS THE NEW ZONAL HEAD OF UCO BANK
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