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Only 6.3 per cent of the 48  
financial influencers, or fin-
fluencers, studied were regis-
tered with the Securities and 
Exchange Board of India (Sebi), 
although 33.3 per cent provided 
explicit stock recommenda-
tions, according to the “Clicks 
and Credibility 2.0” report by 
the CFA Institute’s Research 
and Policy Centre.  

Finfluencers can simplify fi-
nancial concepts and widen ac-
cess to information. However, 
investors must understand the 
risks, regulatory gaps and po-
tential conflicts before acting 
on their content. 

Why finfluencers appeal 
Economic and capital-market 
growth has increased retail in-
vestors’ interest in equities and 
other financial products. At the 
same time, gaps in their finan-
cial knowledge push them to-
wards finfluencer content. The 
expansion of online platforms 
and growth of do-it-yourself  
investing after the Covid pan-
demic have also provided im-
petus to this trend. 

“The bull run from 2020 to 
2024 accelerated the growth of 
finfluencer content,” says 
Anmol Sharma, content cre-
ator, FinancebyAnmoll. 

Technology and social 
media increasingly shape how 
younger and newer investors 
acquire financial knowledge. 
“Younger investors prefer ac-
cessible, real-time financial 
guidance through social media 
and digital channels,” says 
Arati Porwal, senior country 
head-India, CFA Institute. 

Finfluencers make financial 
information appear interesting 
and draw viewers with relat-
able, easy-to-follow social-
media posts. “Their crisp, 
engaging content with graphic 
overlays attracts viewers,” says 

M Pattabiraman, associate pro-
fessor and founder, IIT Madras 
and Freefincal. 

Financial creators also  
simplify complex topics.  
“They provide simplified sum-
maries of rule changes, topical 
news and fund reviews,”  
says Pattabiraman. 

Traditional financial advice, 
on the other hand, may not  
always be easily accessible or 
affordable. Its perceived com-
plexity and cost can make  
finfluencer content more ap-
pealing. “Investors also tend to 
fear that traditional advice will 
expose their errors of omission 
or commission,” says Vishal 
Dhawan, chief executive o'cer 
(CEO) and founder, Plan Ahead 
Wealth Advisors. 

Responsible content benefits  
Responsible finfluencer con-
tent can support investor edu-
cation. “They can spread 
awareness of the nuances in-
volved in investment decisions. 
Their diversity and ability to 
connect with audiences can in-
crease Gen Z’s willingness to 
engage with financial content,” 
says Porwal. 

Finfluencer content can 
make saving, investing, tax 
planning and budgeting easier 
to access. When it is of high 
quality and authentic, free fin-
fluencer content can act as a 

low-cost alternative to profes-
sional advice. 

“Content creators can use 
data and analysis to explain 
market events without resort-
ing to hype, help viewers 
identify scams, avoid poor fi-
nancial decisions, encourage 
long-term investing over 
short-term speculation, and 
improve their understanding 
of risk,” says Sharma. 

Beware of conflicts 
Low entry barriers to content 
creation on social media cre-
ate the risk that bad actors 
enter this arena and offer un-
verified or questionable ad-
vice. Many creators lack 
expertise in the subjects on 
which they advise. 

“When the players offering 
advice are unregistered with 
the regulator, their advice 
carries no accountability,” says 
Dhawan. Sometimes their ad-
vice is too generic to suit every 
investor’s circumstances. 

About 37.) per cent of the 
finfluencers analysed in the 
CFA Institute report did not ad-
equately disclose the existence 
of sponsored content or a'li-
ate marketing. “Undisclosed 
sponsorships and a'liate mar-
keting create conflicts of inter-
est,” says Porwal. 

Vested financial interests 
often lead to advice that is bi-

ased and harmful to investors. 
“Paid product reviews can en-
courage positive coverage of 
stocks, bonds or financial plat-
forms,” says Pattabiraman. 

Monetary or non-monetary 
support from providers may 
cause creators to understate 
the risks of high-risk instru-
ments and strategies. “Content 
on futures and options or trad-
ing, for instance, can be highly 
risky when it is not labelled ac-
cordingly,” says Dhawan. Cre-
ators may also fail to highlight 
the high expenses of some fi-
nancial products. 

Rules tightened  
Sebi has strengthened its sur-
veillance of finfluencers and 
enforcement against viol-
ations. The regulator can im-
pose fines, market bans and 
disgorgement for unregistered 
stock tips or advisory activity. 

Advertising norms have 
also become stricter. Regu-
lated intermediaries cannot 
pay referral fees or trail  
commissions to, or sponsor, 
unregistered finfluencers. Sebi 
also requires regulated entities 
and their agents to display 
their registration details on  
social media. 

Sebi restricts unregistered 
educators from using real-
time market data. Sponsored  
educational material must use 

stock-price data that is  
at least three months old. 
Profit-and-loss screenshots 
and guaranteed-return claims 
are prohibited. 

Porwal says standardised 
disclosure norms and a dedi-
cated Finfluencer Code of Con-
duct would help. 

Investors must recognise 
that Sebi cannot practically 
regulate every finfluencer  
because their population is  
too large. “The regulator’s 
measures work only partially 
because advice is often de-
livered through private chan-
nels or o*ine. The thin line 
between education and advice 
also hampers enforcement,” 
says Dhawan. 

Checks before acting 
Verify a content creator’s Sebi 
registration, qualifications and 
certifications before acting on 
their advice. “Do not treat a 
term like ‘Sebi compliant’ used 
by a finfluencer as being equiv-
alent to ‘Sebi-registered’,” says 
Porwal. Investors should check 
the creator’s experience across 
market cycles. 

Investors must distinguish 
educational content from pro-
motions and explicit recom-
mendations. “Creators often 
combine public educational 
channels with private groups 
that give recommendations. 
Also, beware that a low-cost 
workshop or product may be 
used to upsell a more expensive 
product,” says Pattabiraman. 

Understand how the creator 
earns revenue and their 
sources of business income. 
“Viewers should check descrip-
tions for a'liate links contain-
ing the creator’s or channel’s 
name. An a'liate link is a red 
flag when a creator speaks posi-
tively about a product or plat-
form,” says Pattabiraman. 

Avoid creators who promise 
guaranteed, exaggerated or 
risk-free returns.  Check 
whether the costs, fees  
and taxes of products have 
been disclosed. 

Finally, verify advice and 
claims of high returns  
through multiple independent 
sources. “Rely on personal 
scepticism and independent 
due diligence instead of  
accepting easy answers,”  
says Pattabiraman. 

Finfluencers, money decisions 
and the question of trust
To stay safe, stick to the minority that has a Sebi licence for offering advice

My client, Roy, a senior professional, decided 
to take up a second job. Dedicating evenings 
and weekends, he spent years researching 
stocks and making investment decisions. 
After five years, I asked: “How much did this 
second job pay you over the years?” Roy 
answered: “I don’t know.” 

Sounds unbelievable. If you are spending 
time and effort on an activity to earn more, 
measuring the outcome should be obvious. 
Yet many investors do this with direct 
equity. “I want to generate higher returns 
than what I would get by outsourcing my 
equity investments or investing passively,” 
said Roy. But then comes the important 
question: Are you measuring whether you 
are actually achieving this goal? 

Roy, like many direct equity investors, 
can instantly recall successful investments. 
“I bought this stock at ~200; today it is at 
~1,000.” That is undoubtedly a good 
outcome, but it tells only a part of the story. 

What matters is the collective 
performance. What happened to the stocks 
that did not work? How much weight did 
you give to winners versus losers? How long 
was cash lying idle? 

The only way to answer these questions 
is to measure portfolio-level returns 
generated on your cash flows. At what rate 
did your overall portfolio grow? Technically, 
extended internal rate of return (XIRR) is the 
appropriate way to evaluate the actual 
investor experience. 

Without measurement, improvement is 
almost impossible. 

Making money is not enough. Equity 
markets generally create wealth over long 
periods, so a positive return does not prove 
success. The relevant question is: Did your 
effort create additional value? 

Compare your portfolio with the Nifty )0 
Total Return Index (TRI). Suppose your 
direct equity portfolio generated 10 per cent 
annually while the Nifty )0 TRI delivered 12 
per cent. You did create wealth, but you 

spent hours researching companies, 
tracking results and making decisions, only 
to underperform a passive alternative. 

In that case, you effectively did a fund 
manager’s job but were not paid for it. Your 
“salary” for the additional effort was 
supposed to be the extra return, or alpha, 
generated over the benchmark. Without 
that extra return, your hard work and 
emotional strain went uncompensated. 

Roy was surprised that he had not 
thought about this basic data earlier and that 
such a fundamental number was not readily 
available. Today, investors can access charts, 
ratios, research and corporate announcem-
ents within seconds. Yet one of the most 
important numbers is often not easily 
visible: What return did my overall portfolio 
actually generate? The industry has made it 
extremely easy to know what your stocks are 
doing, but it is not always easy to know how 
you as an investor are doing. 

Reviewing is not about the profit on a 
single stock or the percentage gain of the 
biggest winner. It is about knowing the 
complete portfolio return after considering 
every buy and sell decision, every mistake 
and every success. 

Platforms do not highlight this data 
simply because investors have not deman-
ded it enough. The next evolution in rep-
orting should not just be more information, 
but meaningful measurement. More data 
does not always mean more clarity. 

If you enjoy studying businesses and 
investing is a passion, returns may not be the 
only measure of success. The journey itself 
has value. But if the objective is to outp-
erform, treat it like any other professional 
responsibility. Measure your performance. 
Compare it with a reasonable benchmark. 
Evaluate whether the effort is creating value. 

Coming back to Roy, the heartening part 
is that he is proactive about his financial 
future and is working towards creating wea-
lth. But the surprising part is that after all th-
is effort, he never checked his “salary slip”. 

And without looking at the outcome, 
how would he know whether this second job 
was rewarding him? Many investors are 
working hard as their own fund managers, 
unaware whether their efforts have actually 
rewarded them for the job. Every job 
deserves an appraisal, even the ones where 
you appoint yourself. 
vvvvvvvvvvvvvvvvvvvvvvvv 
The writer is founding director, Circle 
Wealth Advisors, a Sebi-registered 
investment advisor; X: @saurabhsmittal

Stock investors: Do you 
track your portfolio return? 

Tips for investors 

Verify the finfluencer’s registration on n
Sebi’s portal  

Check their qualifications, certifications, n
experience across market cycles  

Try to find out whether the content is n
sponsored, contains affiliate links or 

referral arrangements  

Demand clear information on fees, n
costs, risks, tax implications and lock-in 

of products 

Invest via regulated platforms with n
grievance-redress mechanisms

SALIENT POINT
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Dear Shareholders,
Sub: 1. Reminder to claim the dividends remaining unpaid/unclaimed.

2. Transfer of equity shares in respect of unclaimed dividend to the Investor 
Education and Protection Fund (IEPF) Account.

In accordance with the Investor Education and Protection Fund (Accounting, Audit, 
Transfer and Refund) Rules, 2016 notified by the Ministry of Corporate Affairs (MCA), 
Government of India effective from September 2016, all the shares in respect of which the 
dividend has not been claimed / paid for seven consecutive years or more are liable to be 
transferred to the IEPF account.
The shareholders are requested to note that all shares in respect of which the dividend has 
not been claimed / paid for seven consecutive years or more and relevant shares upto 
2017-2018 have already been transferred by the Company in the name of IEPF account as 
per IEPF rules. 
The shareholders are requested to note that those who have not claimed their dividends for 
seven consecutive years or more from 2018-2019, their relevant shares are now liable to 
be transferred to the IEPF account as per the said rules.
Please note that the due date for claiming dividend declared for financial year 2018-2019 is 
02.11.2026. All concerned shareholders are requested to make an application to the 
Company or Company's Registrar and Transfer Agent preferably by 25.10.2026 with a 
request for claiming unclaimed dividend for the Financial Year 2018-2019 and onwards to 
enable processing of claims before the due date.
The statement containing the details of name, address, folio number / demat account and 
number of shares liable to be transferred to IEPF account is made available in the 
company's website www.rootsindustries.com for necessary action by the shareholders. 
The concerned shareholders holding shares in physical form and whose share are liable to 
be transferred to IEPF account, may note that the company would be issuing duplicate 
share certificate in lieu of original share certificate held by them for the purpose of transfer 
of shares to the IEPF account as per the rules and upon such issue, the original certificate 
which are registered in the name will stand automatically cancelled and be deemed non-
negotiable. 
In case, the company does not receive any valid communication from the concerned 
shareholders on or before the due date, the Company shall transfer Equity shares to the 
IEPF account as per the rules without any further notice to the shareholders.
The shareholders may note that they can claim back both the unclaimed dividend and the 
shares including all benefits accruing on such shares, if any, by making separate 
application to the IEPF Authority, in the prescribed Form IEPF-5, as stipulated under the 
said Rules and the same is available at IEPF website i.e., www.iepf.gov.in 
Please feel free to contact the Company/MUFG Intime India Private Limited, in case you 
have any queries at their following address/email/ telephone number:
Contact details of the Company
Roots Industries India Private Limited
(Formerly known as 
“Roots Industries India Limited)
CIN: U02520TZ1990PTC002987
R.K.G Industrial Estate, Ganapathy,
Coimbatore -641 006, Tamilnadu,
India. Phone: +91 422 4330330
Fax: +91 422 2332107
E-mail: gs@roots.co.in
Web: www.rootsindustries.com

Contact details of the Registrar and Transfer Agent

MUFG Intime India Private Limited
CIN: U67190MH1999PTC118368
(Formerly M/s. Link Intime India Private Limited )
(Coimbatore office)
Surya 35, Mayflower Avenue, Behind Senthil Nagar, 
Sowripalayam Road, Coimbatore - 641028
Phone: 0422 2314792 / 0422 4958995
Email : coimbatore@in.mpms.mufg.com
Web : www.in.mpms.mufg.com

NOTICE

ADDING VALUE

ROOTS INDUSTRIES INDIA PRIVATE LIMITED
(Formerly Known as “Roots Industries India Limited”)

Regd Office: R.K.G Industrial Estate, Ganapathy, Coimbatore -641 006.
Phone: +91 422 4330330 | Fax: +91 422 2332107

E-mail: gs@roots.co.in | Website: www.rootsindustries.com | CIN:U02520TZ1990PTC002987

For Roots Industries India Private Limited
Sd/-

 G Sudhakar
Company Secretary and Nodal Officer

Place: Coimbatore
Date : 30.06.2026
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